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Remark: This study is inspired by 2024 consumer trends driven by the Thaidom effect, focusing on Thai spending in Thai pop culture, product and brand.
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About This Study

Name Tha.iland Consumption Forecast E-mail . info@hill-asean.com
Mathoanios, Wilmestey Telephone : 02-259-8210
Area of study 6 regions in Thailand: GBKK, Central, : . .
forthierts Easternblodheastors, Website . https://hillasean.com
and Southern FACEBOOK : https://www.facebook.com/hakuhodohillasean
Sample size 1,200 samples (200 samples per region)
Respondent M/F aged 20-59 years old, SES ABCD :
’ o e HAKUHODO Institute of . . -
*National population based on NSO 2019 HAMKEHA!"!)QLDO Life and Living ASEAN @ g apt ey i

and SES by TMRS 2018 THAILAND (THAILAND]
Period of study 17 December 2024 - 1 January 2025
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