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CHUTIMA WIRIYAMAHAKUL

Business Director

KRITTAMATE WUTHIMATHEEKUL

PROMPOHN : CHULIKA Associate Strategic Planning Director
SUPATARAVANICH SAISILA
Associate Director, Strategic Solution
Market Research & Strategy Manager SUPAPEN CHIRAKWANCHAY
About This Study Contact Information
Name Thailand Consumption Forecast E-mail . info@hill-asean.com
Methodology Online survey Telephone : 02-257-0399
Area of study 6 regions in Thailand: GBKK, Central, Website . https://hillasean.com
Northern, Eastern, Northeastern, FACEBOOK . https://www.facebook.com/hakuhodohillasean
and Southern
Sample size 1,200 samples (200 samples per region) HAKUHODO Institute of Hakuhodo Institute of Life and Living
Respondent M/F aged 20-59 years old, SES ABCD :-'fe and '-"’]'"9 ASEAN JAPAN/CHINA /ASEAN
THAILAND

*National population based on NSO
2019 and SES by TMRS 2018
Period of study 20 - 28 June 2022
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