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At the heart of it, Filipino Fandom sei-katsu-sha join fandoms to let off steam from the daily hustle and bustle.
Both internal and external factors are at play.
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Base: ASEAN Fandom sei-katsu-sha

Key Fandom Driver

“Inktober helps people in
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Key Differentiator

Common Good Above All

The Philippines has socially aware fandom members. They make use of fandoms not just to learn new things
but, most importantly, to serve and help others while they do.

Base: ASEAN Fandom sei-katsu-sha

L. in gl - “There was one time we sold 10 prints at 15,000 PhP
Became more Constantly learn 148 each, so we were able to donate 150,000 PhP (3,000

mindful of others’ new perspettives
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“We learned that some members couldn't afford
figures so we wanted to give back and let them in. It
was an honor to have been able to help them. It was
fulfilling to hear them say thank you.”

Anime Figure Fandom sei-katsu-sha, 25

Base: ASEAN Fandom sei-katsu-sha

Creating a Brandom

Ways of establishing a brand fandom

Brands tend to be present when pushing sales. Pushing relationships can give a
brand the chance to create loyal advocates.

Establish a
Consistent Relationship

Instigate Communities Learning.ciomm.on. interests with your target marke.t can create lopg-.lasting
communities within your brand, eventually developing your brand’s kingdom of

Through Common fans (fandom). Activities could include relevant events, features or collaborations

Interests that bring members of your brand fandom new knowledge and stress-relief.
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